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VISION STATEMENT

Origin aims to be an integrated real estate development
company with sustainable growth under the corporate
governance code, deliver great products with excellent
services and have a customercentric approach. Origin
thinks more and offers more so that our customers have

more benefits.

MISSION STATEMENT

We are attentive to every detail of the needs of customers
by creatively designing project developments and delivering
products and services that achieve customer satisfaction.
We emphasize personnel and organizational development in
, orde_r to grow sustainably with trade partners, customers,
# shareholders, business partners, employees and society.
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RESIDENTIAL
CONDOMINIUM & HOUSING
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ORIGIN
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67 PROJECTS
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BRITANIA

CRAFT a life you love

42 PROJECTS
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vALUE 240,661me
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THE ORIGIN LADPRAO-BANGKAPI . 'I: | I\ ! :;. “
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HIGH-RISE CONDOMINIUM A Iyt L Mo iLLTTmT
23 FLOOR 1 BUILDING WITH 4 SHOPS : i | T e g Bt T
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TOTAL UNITS | 0| W O T T
644 UNITS C I T e ,
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NO. OF PARKING
40%
NO. OF TOTAL UNIT -

1 BEDROOM (SMART CLOSET) 22.50SQM

1 BEDROOM (SMART KITCHEN) 25.50 SQ.M
1 BEDROOM (SMART CLOSET) 25.50 SQM
1 BEDROOM PLUS 34-34.5SQM
1 BEDROOM HIGH CEILING 22.50-23 SQ.M
1 BEDROOM HIGH CEILING 25-25.50SQM
1 BEDROOM PLUS HIGH CEILING 34-34.50SQM
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THEGQRIGIN

LADPRAO - BANGKAPI
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LADPRAO - BANGKAPI
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FACILITIES

GRAND LOBBY
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THEGQRIGIN

LADPRAO - BANGKAPI

WEI COME

SKY SOCIAL LOUNGE
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LADPRAO - BANGKAPI
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THEGQRIGIN

LADPRAO - BANGKAPI

SKY AMPHITHEATER
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LADPRAO - BANGKAPI
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THEGQRIGIN

LADPRAO - BANGKAPI




LADPRAO - BANGKAPI
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THEGQRIGIN

LADPRAO - BANGKAPI

UNIT PLAN

1 BEDROOM 1 BEDROOM 1 BEDROOM 1 BEDROOM PLUS

(SMART CLOSET) (SMART CLOSET)

25.5SQ.M. 34-34.5 SQ.M.
22.5SQ.M. 25.5SQ.M.



THEGQRIGIN

LADPRAO - BANGKAPI

UNIT PLAN

1 BEDROOM 1 BEDROOM 1 BEDROOM PLUS
(DUO SPACE) (DUO SPACE) (DUO SPACE)

22.5-23 SQ.M. 25-25.5SQ.M. 34-34.5 SQ.M.
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THEGQRIGIN

LADPRAO - BANGKAPI
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THEGQRIGIN

LADPRAO - BANGKAPI

FLOOR PLAN

HH; HH:. HH HHa H \

!!!!!!!!!! ‘t

v 5
L ~ >
il 'H" sl R N \ NG

.

e X
fa >
-—
IIII“«
V
“[ "ﬂ s

' ‘
3
s

4™ FLOOR ' ~ 23™FLOOR | 21™- 22" Fl OOR



KEY SELLING POINTS

BEST LOCAT-I-.;_

POTENTIAL LOCATION‘
IN THE HEART OF BANGKAPI

THEONE&ONLY "

L 'f_ﬁfjf?EXPERENCE LIVING INA
 CONDO WITH HIGH CEILINGS*
"IN LAT PHRAO BANG KAPI

LOCATION

FULFILL YOUR
EXPERIENCES

FACILITIES THAT MEET YOUR
NEEDS WHICH COMPLETE IN
EVERY DIMENSION

THEGQRIGIN

LADPRAO - BANGKAPI



v

':*:“:1‘(‘9?.:“.7
P W R




	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22
	Slide 23
	Slide 24
	Slide 25
	Slide 26
	Slide 27

